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Providing targeted advertising content to users of computing devices

Exemplary of:

Social Media Advertising
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Exemplary of:

Social Media Advertising

7. A method comprising: accumulating,
over a period of time at a device, userdefined presence data associated with a
user of at least one computing device,
wherein the user-defined presence data
identifies one or more characteristics of
the user, and is provided by the user for
distributing to one or more other users
authorized to access the user-defined
presence data;
creating a user profile for the user based,
at least in part, on the accumulated userdefined presence data;
defining, at the device, at least one
advertising package based at least in part
on the user profile; and
directing delivery of at least one
advertisement object according to the
advertising package.

Comment: Social media data is clearly
stored over time as user can view all their
historic posts. This data is used to train
machine learning models to improve
advertising
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advertising package.

Comment: The user is indicated by the blurred photo in each case.
The request for recommendations is an example of “presence data” in that it indicates a user’s
availability to communicate on a particular topic.
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Comment: Social media sites accumulate all a user’s activity and content, including presence data, in
order to serve targeted ads. The recommendation request shown on the previous slide is a type of
“post” which normally includes a user checking in at a certain location. That post then goes on to
become part of the user profile.
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Comment: The advertising package is defined by the ad server when the user accesses
their social media feed. The package is defined by the user profile (including interests),
device type, location etc. An auction is then held to determine which advertising object
to present to the user.
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